
S T U D Y G U I D E
BY Joe Vitale



IMPORTANT
To begin — Please save this workbook
to your desktop or in another location.

After each session we have supplied
you with pages for you to record your
exercises or you may want to write them
in a notebook for future references.













The Marketing Genius Mindset:
Exercises:
1. To answer the question “Who are my potential customers?,” create a
Relationships Graph.
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The Marketing Genius Mindset:
Exercises:
2. Do another Relationships Graph to answer the question “Who else
wants to reach the same people?.” Who else serves the audiences you
targeted on your first graph?
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The Marketing Genius Mindset:
Exercises:
3. brainstorm all the ways you can work together with others who want
to reach the same customers you do. These can be as simple or as wild
and exciting as you like!
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Publicity Secrets:
Exercises:
1. Come up with ways to generate publicity by creating news.
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Publicity Secrets:
Exercises:
2. Now think of ways to create contrast. How can you make your
attention-getting ideas really grab someoneʼs attention?
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The Power of the Press:
Exercises:
1. Write down news angles for your product or service.
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The Power of the Press:
Exercises:
2. Now youʼll be drafting a news release that follows a format and
models the example given earlier.
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The Power of the Press:
Exercises:
3. Now you need an opening paragraph that grabs attention. You might
open with a quote, or a statistic, or an unusual statement. All need to be
relevant to your story, not just used to grab attention. I try to write a
single line that pulls readers into the next line. What might you write?
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The Power of the Press:
Exercises:
4. Expand on the facts. Now you can write several paragraphs to
expand on the key facts from the previous page.
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Thrills and Chills:
Exercises:
1. Now weʼll try role-playing characters who might be better suited to
deal with upsetting customers than we are.



Thrills and Chills:
Exercises:
2. Letʼs think about what people really want.
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Advertising Secrets:
Exercises:
1. Try to figure out how to get your message to the people you with to
reach.
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Advertising Secrets:
Exercises:
2. Now to practice the three methods of advertising. Weʼll be targeting
the markets youʼve established above. Pick one of the following
methods: An “Open Letter,” “Classic DR,” “Advertorial.”
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Advertising Secrets:
Exercises:
3. Now youʼre going to put the TARGET method to work for you. Take
the method you used above and ask yourself the questions listed.
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More Advertising Secrets:
Exercises:
1. Write an ad. Pick one of the three formats described earlier, think of
all the benefits your prospect will get, review the TARGET formula, then
jot down your ideas for a print ad that will really get results.
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More Advertising Secrets:
Exercises:
2. Now use John Caplesʼs seven-point checklist for reviewing your ad.
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More Advertising Secrets:
Exercises:
3. Now IMPROVE your advertisement with what youʼve discovered above.
Jot down your ideas. Really strive for the perfect ad!
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Networking Secrets:
Exercises:
1. Plug into your network!
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Networking Secrets:
Exercises:
2. Now begin by asking your immediate circle of friends and peers,
“Whom do you know that may know [someone on your list]?” Who are
some people youʼll call on with this question?
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Networking Secrets:
Exercises:
3. Now stretch it in a different direction. Which of your dream contacts
can be reached simply through email?











Negotiating Secrets:
Exercises:
1. Think of potential deals you are working on right now that might be
different if you thought more creatively about them.
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Negotiating Secrets:
Exercises:
2. Think of what youʼre selling to people, and conjure up a way to make
them MORE interested in buying.
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Negotiating Secrets:
Exercises:
3. Now, think really hard about this: What does your prospect REALLY
want? Did you miss anything?
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Faith:
Exercises:
1. Map your support. What are resources that can help you maintain a
positive attitude in your life and work? (These can be people, places,
groups, books, movies, mentors, etc.)
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Faith:
Exercises:
2. Look again at Mandy Evansʼ list of self-limiting beliefs.













How to Live Forever:
Exercises:
1. Now youʼre going to write a book in six days! For this session it would

be easier to use paper, however, weʼve supplied the days here for you
to record notes as you go along.

Day one
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How to Live Forever:
Exercises:
2. Day two
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How to Live Forever:
Exercises:
3. Day three
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How to Live Forever:
Exercises:
4. Days three through five
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How to Live Forever:
Exercises:
5. Day six
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Speak and Grow Rich:
Exercises:
1. List ten subject areas you could speak on right now.
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Speak and Grow Rich:
Exercises:
2. Now ask yourself which topic might have the most public appeal.
Which would more people attend? Why?
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Speak and Grow Rich:
Exercises:
3. Try the method of thinking about your speech as not a speech.



Page
51d

Speak and Grow Rich:
Exercises:
4. Now assemble the elements into a really great speech.
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Putting It All Together:
Exercises:
1. A guided tour through Image Streaming. This is an easy and fun
process, and I want to guide you through it right now! Are you ready?
Then letʼs go!
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Putting It All Together:
Exercises:
2. A guided tour through the Borrowed Genius technique. How the
process works.
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