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Table 1.1: Percentage of People Who Check in with Their Technologies Often 

and Get Anxious When They Can’t Check Them 
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Figure 2.1: Narcissistic Personality Quiza 
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Figure 3.1: If You Can’t Check in with the Following Technologies  
as Often as You’d Like, How Anxious Do You Feel? 

 

 
 
 
 

Figure 3.2: Percentage of Persons Who Become Highly Anxious or  
Moderately Anxious When They Cannot Check Their Devices 
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Figure 3.3: Frequency of Checking Your Device 
 

 
 
 
 

Figure 3.4: Percentages of Persons Who Check Their Devices All the Time 
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Figure 3.5: Checklist for Anxiety Problems Connected to Technology and Media 
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Figure 4.1: Screening Instrument for Addictive Internet Use 
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Figure 4.2: Examples of Statements from the Cell Phone Overuse Scale (COS) 
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Figure 5.1: Technology and Media Use, Technology Beliefs and Attitudes, 
and Technology Behaviors Related to Specific Mood Disorders 
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Figure 5.2: Patient Health Questionnaire to Measure Depression 
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Figure 5.3: PHQ-9 Assessment of Depression 
 

 
 
 
 

Figure 5.4: Sample Media and Technology Use Chart 
 

 
 
 
 

Figure 5.5: Chart to Assess How E-Communications Affect Your Mood 
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Figure 5.6: Example of Virtual Empathy 
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Figure 6.1: Observational Study of Technology Used in the  
Classroom During a College or High School Lecture 

 

 
 
 
 

Figure 6.2: Classroom Texting Behavior 
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Figure 6.3: Personal Technologies Available to Children, 
Pre-Teens, Younger Teens, and Older Teens 

 

 
 



18 

Figure 7.1: Model Showing How Personality Characteristics 
Impact the Choice of Computer-Mediated Communication (CMC) 

Through Psychological Gratifications 
 

 
 
 
 

7.2: Two-Dimensional Model of Communication Modalities 
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Figure 11.1: Personal Inclination Toward Voyeurism Scale 
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Figure 11.2: Median Responses to “Personal Inclination  
Toward Voyeurism Scale” Reaction Items 
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Figure 12.1: Brain Scan of an Older Adult Reading a Book (left) 
Compared with Surfing the Internet (right) 

 

 
 
 


